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HRTM 5992 Applied Management Project
HRTM or Specialized Electives
Recommended Roadmap Credits
This roadmap assumes students will be full-time students taking 9 Total Credits
credits per semester and is based on a Fall Start and availability of
classes.
Thesis Option
Semester 1 Credits
HRTM 5210 The Hospitality Industry and Sustainable 3
Competitive Strategy
Graduate Level Research Methods Course 3
HRTM Graduate Elective 3
Credits 9
Semester 2
HRTM 5120 Hospitality Services Management 3
or HRTM 5220 or Contemporary Global Issues in
Hospitality
Graduate Level Statistics Course 3]
If the student is electing to complete the 15 credits of electives, 0-3
choose one from the following:
HRTM 5991 Special Research Programs
HRTM Graduate Elective (3 credits)
Credits 6-9
Semester 3
HRTM 5120 Hospitality Services Management 3
or HRTM 5220 or Contemporary Global Issues in
Hospitality
HRTM 5999 Master's Thesis 3
HRTM or Specialized Elective 3
Credits 9
Semester 4
HRTM 5999 Master's Thesis 3
HRTM or Specialized Electives 6
Credits 9
Total Credits 33-36
Non-Thesis Option
Semester 1 Credits
HRTM 5210 The Hospitality Industry and Sustainable 3
Competitive Strategy
Graduate Level Research Methods Course 3]
HRTM Graduate Elective 3
Credits 9
Semester 2
HRTM 5120 Hospitality Services Management 3
or HRTM 5220 or Contemporary Global Issues in

Hospitality



